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Aversion to “Bads” and Neglect of “Goods”:
Effect of Enhanced Public Environmental
Awareness on Housing Prices
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M8 This study investigates the influence of the increased public environmental awareness on housing prices in
Shanghai, using data on second-hand housing transactions and industrial pollution sources. To estimate
= this impact, we adopt a regression discontinuity design and exploit the “environmentally sensitive” period as
a quasi-natural experiment when public environmental awareness experienced a notable boost due to the
whole society's heightened recognition of the importance of environmental protection. Our results indicate
that, after controlling for the effects of other neighborhood amenities and disamenities, the enhanced public
environmental awareness leads to a differentiation in housing prices based on environmental quality.
Specifically, the increase in public environmental awareness has a significant negative impact on housing
prices near industrial pollution sources (i.e., areas with poorer environmental quality), but the impact on
housing prices further away from industrial pollution sources (i.e., areas with better environmental quality)
is not significant. (DI XILEEN)
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This impact is observed within a distance threshold of 0.5 kilometers, suggesting that the increase in
societal environmental consciousness generates a loss sensitivity effect among the public towards
environmental products. This reveals the true attitude of the public towards environmental products and
(D3%) services, as represented by monetary value, which is to avoid pollution but not willing to pay for a better
environment.
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